HEWS-FEATUR 
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| The cut on this page show 


mblic buildings, taken from 
ieatre executives a hunch for 


y implanted in the minds of 
il add so much to their enjoy- 
nt, that you'll find it an ever- 
ing asset to the property in 
bur custody. 

Clip the article. Digest the sug- 
estions, Develop a few of your 
Wn, suitable to local conditions. 


NOTICE! | 


Publix Home Office 
Officials are hopeful that 
“every Publix City will 
j| send “Publix Opinion” a 


DFFERED FOR USE IN 


whlix 


Publix Theatres Corporation, Paramount Building, New York, 


OUSTICS GOOD su 


A new business getting idea is 
| developed by the Kunsky-Publix 


E ARTICLE ON theatres: in Detroit. Arrange- 
: ments have been, made with ga- 
{ rages and parking-lot keepers for 
a ( | attendants to pick up, park and 


| return autos, for the convenience 
of theatre goers. This informa- 
tion is carried in theatre ads and 


ing an article on acoustics in| ¢, the screens. The garage keep- 


“TALKIES” 


“Sell It For 
Keeps!’’ Number 


Week of June 11th, 1928. No. 28 


NDAY NEWS 


Pek se <'pawone SHOCK-METHODS. NEEDED 


TO INTRODUCE NEW MIRAGLE: 
KEEPS IT PROFITABLY SOLD 


A letter from Lem Stewart, Home Office advertising 


the New York Times, offers/ers buy tie-up newspaper ads, and | executive, addressed to a theatre manager who had introduced 


the exploitation of one of the il ah ive si added a taking-movies too modestly, 
lost difficult institutional selling angles of the theatre, If| service. bales arirtn eed ying at) many profitless weeks for busi 


formed, and paid by the garage 


your patrons, information that | successfully in Milwaukee, 
* 


The New Pork 


ee 
EE ———~es~==EE 


SUNDAY. JUNE 8, 1928. 


ACOUSTIC DEVICE ENDS 


and consequently had to wait 
ness to build up, instead of get- 


jou can adapt it, and get it published, you will have permanent- |men. The idea is also in vegue| ting it right from the jump, contains valuable and timely ad- 
vice to everyone in Publix. 


Mr. Stewart's letter was written 
with the experience in mind of 
scores of successful ‘“‘talking-pic- 
ture’ operations, as well as un- 
successful ones. The advice he 
Zives is not Suesswork, but is 
based on the experiences of many 
theatre operations. It is corrob- 
orated by everyone who has had 
Successful contact ‘with the new 
form of motion picture merchan- 
dise. How effective his tips were, 
may be judged by the fact that 
the manager who received the 
letter immediately and enthusi- 


Times. 


about 500 vibrations per second, sim- 
ilar to the tone of B of the middle 
tenor register. 

“Hence, we conclude that the ree- 
son a violin does not have individual 


j) tear-sheet containing a 
ure story composed 
of the facts herein. 


CONCRETE ROOM ECHOES 


resonance is because its sides ere 
not as rigid as glass or steel. 

“Years ago, when-I began working 
on the disc-record talking machine, I 
was bothered considerably by the bad 


astically followed out the sugges- 
tions and found himself in com- 
fand of a most satisfactory op- 
eration. The letter follows: 


) immense aid to other 
Publix theatres, when 
Made up into an ‘Ac- 


Microphone Inventor Sets Vibrating Diaphragms in Cement 
Walls to Prevent Reverberation and Diffuse Sound—Fire- 


ph ‘Manual.’’ 
\Use ingenuity in sug- 
esting pho t o-illustra- 


: follows: ; 
re of your the- 
front; picture of 
theatre auditori- 
close-up of a sec- 
' 


The stories will be of | 


f theatre wall, 
art - objects, 
etc.; close-up 
Showing your 
band leader with 
’s stethescope 
head, listening 
for sound-vibra- 
mS while a pretty 
ngstress crouches be- 
le him, Showing leg, 
we €yes and smile; 
“ure of one chorus | 
holding a dishpan 
to the ear of an- 


Strate the fact 
> Sledge-hammer 


d by acoustics, 
otherwise be as 


an’t write it yourself, 
ter of Sunday feature | 
One of your daily 
' and show him ‘the| 
Sell him the idea of 
Mt for a good hot ii-| 
Sunday feature story. | 
tra - conservative New 
8” sees its news valje, | 
tory is enhancedf by 
®a with an insgitu- 
ally “visited by milgfons. 
13 will see the mMews- 


is the 
yur city 
is most 
e most 


hin the 


ee) 


proofed Auditoriums Made as Resonant as Wood 


y DON GLASS N, The idea of concealing microphone 
rash slant Washing- devices in walis sigasbaqan yids) 
ton, the man who invented the |&™¢ sitet BEO. atl die of 
dise talking machine, the tele-|'boratory he conducted & é al 
phone transmitter and the \e*Periments, using shapes an “we 

radio microphone has ‘applled the /°f different materials, Seni the tr 
basic principle of vibrating dia- first acoustic cells peiayne o Lanse 
Braet to problems of indoor hear- ter-sawdust, asbestos and conc ; 
ee abate compositions. For renga ‘ i 
In a room with concrete wails and sass sen aebbinpy a wire 
floor sound waves. strike the non- yi gn caibe Catia ef which are 
@lastic surfaces and are gent echoing, q ca pdr heavy peper to keep 
#0 that one syllable crashes againat beeen laster from seeping through 
another, producing a babble. In the per docteerink Gees 
dsys. of wood interiors there was no 
wuch problem, for wood can vibrate Practical Demonstrations. 
rhythmically with the human voice, Berliner learned that the auditor- 
but in the skyscraper-insurance age fam of the Oyster School in Washing- 
wood is barred, ton could net reduce troublesome 
Let Kreisler draw a bow over a echoes. The architect had made the 
Stradivarius in a concrete room and room attractive to the eye with walls 
$& will sound like an amateur prac- of colored tile that reached almost to 
ticing. But after Berliner bes] the ceiling. The inventor offered to 
“planted’’ hia diaphragms beneath} gemonstrate that he could make ca 
the concrete, the same bare room! ayditorium acoustically perfect, ye 
will become resonant as a8 pisno| getain most of the hard, glazy brick 
soundboard. Unseen and unknown,/ gurfaces. The Board of Education 
the microphonic ears will diffuse the| permitted the demonstration, me es 
music and banish echoes and rever} few days Berliner’s workmen pad ie 
derations. emell sections of the walls i : 
Before applying the top coat of| diaphragms concesled by a eng i 
plester, Berliner specifies that dises/ ¢ement. Otherwise the heen Bibi 
of galvanized wire netting be nailed|;mained unchanged. The é o 4 
in rows over the wall. These discs|/Teachers’ Association vk agi 
are really microphone diaphragms. jeelebration. The auditorium liye 
Berliner calis each unit an ‘‘acousti¢c||thronged with visitors who pea 
cell,” Between the wall base and ity out the effect of ae bie st 
tell surface there is a space of about jmicrophones; everybody c erica 
half an inch. Just as faint vibra- jeach pair of hands had a dis ih 
tions pulsing through a telephone/|sound. Kindergarten children r 


wire vibrate the diaphragm of 2 tele-|'varses and their delicate voices car- 
hone receiver so sound waves strik-| ried the’ full length oF the room, 
fn a “‘Aiaphragmed cement wah The Commissioners board room of 
eibcete the surface of each vse the Diatrict ase in adage 
d place, ° 
ly soften words and/| was another echoing 
vss piel them, so that the} missioners Hgts ise Lp ve ae 
heard aker, 8 ing jus 
Sor on eC ore okie the presiding officer's chair, 
bia dm gould not be understood, and thet a 
The Use of Draperies. voice from the sides of the a 
h ff into oblivion. They 
tres have used heavy) would wander o: 
a peta to correct echoes| had heard of Berliner’s work ha 
nad teverberations; others placed| Oyster School and called upon him 
warious ‘porous plasters’? on the} for advice. 


After he had installed 
1 neither case were bad 
nie corsbaled: reverberations | met in the board room and found : 
stalin Sune! uottenied: Such rooms| possible to hear one another spes 
aaah padded cells. There is Wo} from the far ends of the room. In- 


cause no reverberation. 


per second,”’ Berliner eddod. 
whistles, 
intervals between sixteen and 
nance, 

“Resonators, lee organ pi 


ing either tubes or oblong 


cannot be judged by the rules 


for Building Walls. 


hud-| isfied that even hidden microphones 
the tones—only a deadening or thud Serhyndhinces tg 


Harmonised sounds have thelr 
a i Tiatortes in such environ: Then the New ‘Fork bhi 
raster ehange heard of pigs ste i” 
In th i “Could Berliner make one broker's 
ears of radio it was . 
cillsteonghaes broadcasting studios | call spiciieisoocanptec from rey 
es st be draped. Floors must be cov- Yes? Take the job, et shyt 
palo with burlap and thick carpets, ton market sbi ka! ssiyerth 
wails hung with tapestries and Nin rene i al erat a ick 
i yered with porous cloth, walls. ' se 
= sey sinc ‘eynaiba is likely to Lamont nde hb wag) 
aunt flat, and the human dir will bathely sea ieay Pain Krwagc 
1 lit, The effect is as! cem wan, peas 
Pee, naa vine had been dey! bianothe be told from the 
cleaned of human quality. teh A NSE 


gop : 


resonance. On firat thought, it 


of individual resonance or reve 
tion, 

“Experimenting with a violin 
of glass or metal, we fin, 
ment does have individual! 


“Agitation ef an sir-body enclosed 
in heed ‘walle causes oe whiod 
resound as reverbera' u 

"If the alr-body is enclosed by vibra 


Wf 


tory walls, sounds are amplified ahd 

“Reverberatiéns are intense In di- 
rect proportion to the hardness or 
rigidity of an alir-body's enclosing 
walls. 

“The human eer Giatinguishes be- 
tween sounds whose pliteh varies be- 
tween sixteen and 16,000* vibrations 
low sixteen vibrations, sounds are 
mere nolsea or booms; ebeve 16,000 
they sre heard as squeaks or 

“While our eara detect only the 
sounds above and below these limits 
still comply with the laws of reso- 
dinner gongs, are regular forms, be- 


But In instruments of the violin type 
we have Irregular hollow boxes which 


EMILE BERLINER 


Inventor of the “‘Acoustic Cells” wood is its inflammability. It lacks 


his diaphragms the Commissioners | sivénesa one associates with the 
5 
given, they were, notes corres. | St@ngth and stability of stone, 
ponding in rhythm to the air. en- 
closed by the violin would be ampllt- 
tympanic ear to vibrate and amplify] eredulous at first, they became sat- fied beyond control of the violinist, 
i while other notes would have normal 


be conchided that the violin'’s irregu- 
Jar shapes je responsible for absence 


or reverberation. Notes emitted are 
intense In proportion to'the hardness 
of the glass or metal. A glass model 
of a Stradivarius gives tones having 


resonance of horns used as sound 
collectors in registering voices or mu- 
sic. I soon discovered that the d 
turbing sounds were always tu the 
same key, and that their notes cor- 
responded to the individual note of 
the horn. Male voices were distort- 
;e@d more than female voices. Musi- 
cal accompaniment would suffer, too, 
_ “After various tests I finally poluad 
the-problem by punching holee in une 
horn and destroying its -individual 
resonance. That wae the first ‘vent!- 
lated’ horn,.and the same principle 
has been used jn recording horns ever 
since, 

“In auditoriums it is desirable that 
the speaker shall be heard distinctly 
in all parts of the hall. Boomy rever- 
berations must be absent, because 
they destroy even reception and 
jumble the words of a speech. 

“An empty hall may show marked 
reverberation, but after the audience 
files in all disturhance disappears; 
however, the resonancd of the speak- 
er’s Voice is greatly weakened. What 
hes happened? The elastics wood 
floor has been covered with abson 
bent flesh and clothing which soak 
in sound waves like so many sponges. 


Acoustic Wood Interior, 


“Empty, unfinished rooms may ex- 
hibit good, natural resonance and be 
free from disturbing reverberations, 
but after being carpeted and hung 
with portieres, sounds are muffied. 
Thus, a piano or violin may have 
sweet tones when played in « sales 
room, but when tried out in a fur 
alshed home they may seund flat. 
“Two large auditoriums have ex- 
jeeptional acoustics: the Tabernacie 
at Salt Lake City, Utah, seating 8,000, 
and the Wagner Theatre in Batreuth, 
Germany, seating 2,000. As one ofa 
traveling party, I entered the Wag- 
ner Theatre when no audience was}, 
P.geqnt. Every word we uttered 
came back with beautiful resonance, 
The voice did not chenge in the 
slightest. In every corner of the au- 
ditorlum resonance was the same: 
“Both these great halls are built of 


Dear Mr.: 


“I wish you had been in this 
office yesterday when I was 
talking to Mr. S., our associate. 
For I would like you to have 
heard him describe in his own 
words how he has SOLD Vita- 
phone in his territory as the 
world’s newest and greatest 
form of entertainment. To 
have heard him you would 
have caught the emotional spir- 
it of this Vitaphone proposi- 
tion. If you were with me, I 
could convince you, by showing 
you figures: of the tremendous 
success Mr. S.’s_ enterprises 
have achieved with Vitaphone; 
regardless of the fact that the 
features they play do not com- 
pare with yours nor many of 
the features we book into 
houses where we now have 
Vitaphone policies. 


“To sum up in a few words: 
Realizing and surrendering 
one’s self to the fact that Vita- 
phone is novel, new and the 
greatest form of entertainment 
which has yet been devised, 

_ and then advertising it accord- 
ingly, is accountable for the 
success in dollars and cents 
and gross business which we 
are experiencing in all our 
Vitaphone operations, as well 
as the success Mr, S. is ex- 
periencing. 

“Now Mr. D., why have I 
written you as per above? 
Well, I ask you to look at two 
of your newspaper .advertise- 
ments which I enclose, (A and 


(Continued on Page Three) 
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16,000; 


pes or 
boxes. 


T have 


might 


ECONOMY?? AND HOW!! 


Following publication of the story in the last 
| issue of Publix Opinion concerning the possible 
|| economy in “juice” bills, by using a new treat- 

ment of incandescent bulbs, M. J. Mullin, 
Director of Publix Maintenance Departmen: is 
swamped beneath an avalanche of requests for 
information, tests—and lamps! These are be- 
_ ing handled swiftly, and the lamp service is 
being given in proportion to manufacturing 
Bot sink inet OR aR eee RG Mean nC . 
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DOOB PLUGS CIRCUIT, AND ALL 
PHASES OF THEATRE, ON SCREEN 


Oscar Doob, Director of Publicity and Advertising for Kunsky- 
Publix has worked out an interesting institutional stunt in Detroit 
which could be adapted in most cities. 


Endorsements, praising differ- 
ent features of the Michigan and 
Capitol theatres have been secured 
from the Governor of Michigan, 
the Mayor of Detroit, and the 
leading personalities in the busi- 
ness and art world of the State. 
These comments have been made 
up into a series of trailers, and 
one is used each week in the thea-, 
tres, under the caption, “What 
the Michigan and Capitol Theatres 
Méan To Detroit.” The endorse- | 
ments will also be utilized in the | 
institutional newspaper copy for | 
the celebration of the twentieth 
anniversary of Kunsky Theatres 
which takes place in July. 

Géod For Circuit 

In addition torthe straight plug | 
for the music, and other features | 
of the theatre, the stunt is of in- | 
stitutional value to the chain, and | 
to the motion picture industry 
generally. It sells the thought 
that the amusement business is a 
staple and important industry and 
recognized by the leaders as a real | 
facter in civic affairs. 

The trailers open with the | 
sti¢k-out signs of the theatres, | 
then the, caption is faded in, fol- | 
lowed by a scroll with the state- 
ment appearing over the facsimile 
signature of the author. An un- 
derline appears in the corner) 
“Number Blank of a_ Series.’’| 
Here are some of the statements 
which should be generally ap- 
plicable. 


Suggestion Is Hot 
Weather Aid 


One of the little things 
that helps build up a big 
idea is contained in a sug- 
gestion sent out by Mr. L. R. 
Kent, associate-executive in 
charge of Publix Stage Show 
production department. It 
is proposed that a small 
printed sign be tacked up on 
all bulleting boards, in stage 
dressing rooms, orchestra 
rooms, etc., as follows: 

“Bach Publix theatre is 
equipped with a costly Re- 
frigerating Plant for the 
benefit of the audience. 
This makes it possible to 
keep the theatre open 
during hot weather, thus 
furnishing employment 
steadily to ALL of the 
theatre personnel. 

We spend a huge 
amount of money every 
summer advertising our 
COOL theatre and its 
“miracle cold-weather 
making freezing plant.’ 

You can HELP by sug- 
gesting during your act 
how COOL it is in the 
theatre during the sum- 
mer! The suggestion will 
make your own act and 
the whole show vastly 
more enjoyable to the 


3; 3° May 1 congraraist’ vou audience. 
on the Michigan an ‘apito You can HURT by / 
Theatres, They are a distinct f | 
contribution to the Motion Pic- thoughtlessly jesting or || 
ture Industry ‘in Detroit.”—-Gov- remarking about “how 


ernor Fred Green. 

2 “Theatres like the Michi- 
gan and Capitol do much to 
make for a happier and greater 
Detroit.’—Mayor John Lodge. 

3. “By offering fine music to 
thousands the Michigan and 
Capitol. Theatres stimulate De- 
troit’s love: and appreciation of 
the masters.”—Director of Local 
Symphony. 

4. “The Michigan and Capitol 
rT res are attractions which 
help make Detroit one of .the 
greatest convention cities of the 
rorld.”—President of Conven- 
tion Bureau. 

5. “Impressive theatres like 
the Michigan and Capitol do 
much to spread the fame of De- 


hot it is here!”’ 

Many thoughtful and 
gracious Publix troupers 
whose act requires tre- 
mendous physical exer- 
tion, refuse even to mop 
the perspiration with their 
kerchiefs while in view 
of the audience. That’s 
“SHOWMANSHIP!” 

We would appreciate 
your reaction to this and 
any suggestion you have 
to improve upon it.” 


Mibsaede ater odd SENG Ne reas EERO 


Rivoli Has Hit 


| 
| 
; 
| 
| 
| 
} 


troit.’—President Chamber of 

Commerce, | 

> 66 9? | 
6. “Magnificent theatres like Stunt on Dragnet 

the Michigan are an educational } 

factor in the community in ad- , 4 

dition to their initial purpose Of 3 Managing Director Larry Shead | 

providing fine music and whole- of the Rivoli, in New York, adap- 

some entertainment.” — Univer- | ted the old dialog stunt for ad- 

sity President. y - : ‘6 Zs 
These sample leads with out- vance advertising on “The Drag-| 


net” when that picture was play-| 
ling at the Paramount and sched- | 
uled for the Rivoli two weeks 
later. The idea can be used by | 
lany theatre, however, merely by | 
jsubstituting a “long distance”’ | 
telephone conversation between 


ames make it easy to 
many more as is de- 
other important 
ch may be quoted on a 
f individual features. 


standing 
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NEW HAVEN SOLD “SERVICE” 


Lou Goldberg scores with Publix Opinion want-ad hunch. 


| 
, 
| 


| 


The OLYMPIA Theatre 


Secured these marvelously trained ushers 
through EXCLUSIVE use of 


Journal-Courier 
Want Ads. 


A million pairs of eyes annually will see these smart look- 
ing, finely trained ushers supplied by Journal-Courier Want 
Ads. 


| 


, 


) 


When you first enter the Olympia Theatre your first de- 
lightful impression will be given you by those fine young 
uniformed theatre attaches. 


The Olympia Theatre asked through the Journal-Courier 
for men for their staff who have possibilities for future ad- 
vancement — out. of hundreds of applicants from their 
Journal-Courier Want Ads, these young men were selected. 


Moral — If you seek help — put a Journal-Courier Want 
Ad to work for.you. Results are certain. 


: 
; 
i | 
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Charley Murray 
Makes Appearance 


Theatre Staff Dons | 
“Gaucho” Coe st 


The value of the 1 
of the daily newspaper 
oughly appreciated by_ 
O’Hare, manager 

Theatre, San Antonio, 
every available idea for 
into these columns 

thing of reader interest. — 

Two months ago, Bob Kelley, 
advertising manager of the Texa 
and Jack Williams, who handle: 
much of the newspaper contact 
work, approached the San Anto 
Light with a raft of ideas f 
want-ad editor. First, a fu 
was run on Friday, the 
called the “Jinx Day Page. 
page was preceded with 
ches of free office space, 
theatre mats on picture attrac 
tions, announcing the stuni, Per 
sons whose names appeared 
various ads, dispelling the 
that Friday 13th is an unlucky 
day, received tickets to the Texas. 
Two hundred and ten inches were 
obtained on this stunt for fifty 
passes. 

The next stunt was a mis- 
placed line affair, with five mis- 
placed lines appearing in an of- 
fice ad daily, from the classified 
section, together with mats on the 
picture at the Texas. Persons 
who correctly placed the lines in 
the corresponding ads Were 
awarded passes. This cost Sve 
passes daily, and ran two weeks, 
with not less than fourteen inches 
every day. On “Speedy” and 
“Legion of the Condemned” on 
tures of automobiles ad in 
the classified section were rum in 
office ads, with the usual theatre 
mats, and announcement was 
made that the first 
correctly identifying 
were to receive one 
One hundred inches 
four weeks, for an avel 
passes per week! q 


In Jackson, Tenn., 
Saturday edition of t 
Sun, so Manager Emil 
persuaded the rT 
out and circulate a 4,0008 
cial edition by calling i) 
Theatre News.” The eclal 
tion was composed of @ fail 
(the front page) rtain 
“The Patent Leather 
ing at the Publix 
and the other three 
dummies. 


a 


a 
Merchant Pays — 
Tribute to 


By. 
Manager R. BE. Morr 
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Speedy Mule! ithe “boy” and “girl.” At the Ri- Manager Chas. S. Morrison Manager. John McKenna had his |#" attractive advance 
Out in Rock Island, IL, they |voli, the dialog was staged be- learned that Charlie Murray was|entire theatre staff attired in play for “Sadie 
figure a mule is faster than a |tween a Paramount “cashier” and } Visiting relatives in Jacksonville, “Gaucho” costumes to ' exploit|the Publix Strand 
horse aS was evidenced by Man-|a Rivoli “usher” on the stage, | 5° Morrison switched his pictures | Douglas Fairbanks as ‘‘The|4en, Mass., that the c 
ager Evert R. Cummings using, a | each seated at a telephone under |and played Murray's latest Gaucho” playing at the Publix largest local furniture sto 
mule to pull a specially-built and |a spotlight during the unreeling “VYamping Venus” at the. Publix | Imperial Theatre, Charlotte, N. C. that it be placed in the si 
bannered beaver-board trolley car of “The Dragnet” advance trailer. | Arcade Theatre, Jacksonville, Fla. With the staff all dolled up and | ¢°w during play dates. 


through the streets to advertise | 


Harold Lioyd in “Speedy” at the 
Publix Fort Armstrong Theatre. 


Conbes: Sold 
“Legion” to S. R. O. 


Manager Roy L. Smart round 


out that an unusually large mum- 
: 


ber of people knew quite a 101, 
about aviation when he planted 
a contest in one of the local news- 
papers tying up with ‘‘The Legion 
of the Condemned” playing at the 
Publix Florida, St Petersburg, 
Fla. Aviation terms were listed 
such as prop, joystick, haywire, 
conk, etc. The persons best de- 
fining these terms were awarded 
the prizes. The first and second 
prizes were a ride in the air with 
a local aviator and the third to 
fifteenth prizes ranged from ten 
tickets each to one ticket each. 


| The following is the dialogue: 
Girl: Hello, hello, Tom? 
Boy: Hello, yes; is that you Mary?) 
| Girl: Yes. Say Tom, what time will} 
you be through today? (for mat- 
|} inee) tonight (for night show). 
| Boy: Gee, I don’t know Mary; the 
crowds are something fierce-down 
| here. I may be on late. 

| Giri: What’s the parade? 

Boy: It’s this picture “The Dragnet.” 
We're dragging ’em in by the sub- 
way load all day iong. 

Girls Why? What is all the drag in 
“Phe Dragnet?” 


Boy: Gee, Mary, you ought to see 
| {t! I saw it the first show and I 
| haven't got over it yet! Remem- 
ber “Underworld?” 
| Girls Sure, we had it up here. 
| Boy: Well “Underworld” is a spring 
zephyr compared to “The: Drag- 
| net.” Bancroft is in it you know, 
| and Evelyn Brent—what an eyeful| 
| ghe is, Mary! | 
| Girl: Is that so? 
| Boy: Yes, really Mary, she’s marvel- 
| ous! She plays the sweetie of a| 
swell gangster—that’s William 
| Powell and he’s marvelous-—and 
| them she meets Bancroft, a plain 
| othesman that sets out to clean 
ut the gang. Well talk about ex- 
| citement! You sit on the edge of 
your seat at the opening shot and 
| you _can’t relax until it’s over! 
| Girls Who made it? 
Boy: Yon Sternberg. He's the man 
who made “underworld” and “The 


1 
| 


i 
| 


ing Venus.” 


ance was advertised three days in | 
advance. 


ee 


After the switch of the pictures, |Teéady to go anywhere, a rented } 


Murray was persuaded to appear automobile was secured to trans- | 
on the stage during one of the | port them about town. / 
evening performances of ‘“‘Vamp- | Was decorated with large banners | 

|announcing the picture, theatre |demned” played the 


The car 


Charlie’s personal stage appear- | and play dates. 


Flivver Ballyhoo 


going to put it in the Rivoli next | p 
aoe a, os Tire-Cover Ads 
: Is that a fact Tom? wenty-five employees of the 
Boy: Sure Mary, it opens up there|Metropolitan” in Houston own 


next Saturday morning with your 
‘owll be so busy sell- automobiles, so Manager Pincus 


ing tickets you won't be able to| made each one of them a present 
k at it ’till midnight.) of a niece spare-tire cover, On it 

was painted “Always a GOOD 
Girl; Gee, Tom I can’t go to the mid-|show at the Publix MET,” and as 
: a result the theatre is always in 

Boy: Never mind Mary Ill come upithe public eye. Mr. Pincus 
on. ive jot of ‘em down| promises not to sue any other 


ve heard a 
hore say they ge surely going to | theatre management for infringe- 


eee. ae ment if the idea is copied else- 
to the Rive nent 2 aa come” | where. 


Last Command” but “The D . of. th ; whe PP lt @ | lication 
st Co ” but “The Drag-|one of those “I do c to | w : 
net's” the best of ‘em all. You|run” flivvers to ballyhoo “Thanks | ith a local org: 


=| 
“Legion” Hit in Bo 

When “The Legion of # 
tre, Boston, the theatre 
ment headed by H. E 
broke into every ne 
city, as well as every 
A tie-up 


plimentary tickets wer 
limited groups from 
which got the pictur 
by the entire schoo 
the film went over 


ySTICS 
RY STAYS 
‘SOLD 


(Continued from Page One) 
st 10 years, it is acoustically | 
irfect.):aeen : 

‘The science of acoustical en- 
neering is a delicate one. Prof. 
erliner, the inventor, referred to 
the N. Y. Times story, has an 
cellent thought. However, your 
aire long ago had the benefit 
‘many millions of dollars worth 
acoustical experimental work 
, the part of scores of world 
1 sineers, architects, and 


MIM 


You can quote from the 
imes” article, and you can safe- 
quote the architect who de- 
sned your theatre. Or; you can 
e the name of Byron B. Buchan- 
n and Charles C. Hamilton, 
iefs of the Publix theatre con- 
ruction department. 

Quote your stage band leader, 
rany prominent stage performer 
ho has appeared on your stage. 
si them say that your theatre re- 
ires less vocal strain than any 
eatre they have ever appeared 
Quote instrumentalists simi- 
arly. 
- Quote Civic Leaders 

Tell your feature-writer to 
ote the Mayor of your city, and 
her public characters, on the 
fficulty of public speaking out- 
doors, or in an auditorium 
here reverberations, echoes, and 


ay S| 
Ph F 
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Publix Opinion Out 
Every Two Weeks, 
Now! 


UE to’ the fact that Pub- 

lix now issues a weekly 
“manual’’ or press-book on 
each stage-unit, which is 
sent only to the houses play- 
ing the units, Publix Opinion 
will now extend itself in the 
future to information of 
general service, rather than 
almost exclusively to the De 


Luxe Theatres, as hereto- 
fore. 
Since the need for a 


weekly publication is eli- 
minated, it will issue twice 
monthly instead. 


= 
POLES pd 


‘Paint on the walls must be of 
certain texture, regardless of col- 
or or lasting. quality, so that it 
will absorb sound. 

“When a theatre is filled to 
capacity, musical instruments and 
voices sound differently than they 
do when the theatre is partly 
filled. .The acoustical engineers 
knew this and had to meet the 
condition. 

“Publix theatres built even ten 
years ago, were twenty years 
ahead of the acoustical times,— 
a fact that greatly enhances the 
physical value of the properties, 
now that talking-pictures are an 
actuality. 

Every Publix theatre in the 


her nuisances prevent a good 
npression. 

'C. W. and George Rapp, archi- 
ects who built many of the Pub- 
K Theatres, John Eberson, who 
esigned others of atmospheric 
theme; the architectural firm of 
S. Graven & A. G. Mayger, who 
@ now building additional the- 
res for Publix, can all be di- 
tly quoted along the following 
Bes: 


‘Until ten years ago, when a 
iblic auditorium was planned, 
F Owners Knew that they were 
ing the hazard of possible total 
es through acoustical imper- 
Con,” declares Mr. B. B. 
ichannan. “Now, however, im- 
Mection is impossible in a Pub- 
theatre, 

“The Yadio-michrophonic prin- 
le is old stuff to Publix the- 
He patrons. It has been instal- 
( within the plastering and in 
eel beams of many Publix the- 
tes for years. It’s too bad the 
lic can’t see it. Steel, concrete 
Mi plaster now conceal it from 
fW, forever. And it has worked 
cessfully. Perhaps this new in- 
mtion ig also successful. How- 
“, our architects successfully 
Weloped the idea long ago to 
eet their own special require- 
fits, but because it is an ele- 
fnt that the public can never 
© aid is one of the ‘‘secrets”’ 
the modern theatre, it has re- 
aned “undiscovered.” 

|. Many Ideas Used 
‘“OWever, besides the adoption 
the Michrophonie principle, 
“we are numerous other ele- 
ents that §0 into the problem 
thieving perfect theatre acous- 


“One of these is the use. of a 
ind-absorbing plaster-material 
_l€ walls, as well as deep-stip- 
uy plastering effects. 

‘nother is ‘broken’ wall, ceil- 
hs floor surfaces. Indenta- 
‘ec uch as incline, steps, and 
eet ne of floors, all have an 
iy ot SOUNd projection. 

* alls that are paneled, stag- 
cece | indented with coves, re-’ 


ni 
“Ano 
fe Of Several “floating tun- 
7; O'K girders’ in the front, side 
alls. These gigantic 

‘ks, Suspended by the 

© not used for supports. 

© firmly anchored in steel 

; And the noises of 

et- cars, honking auto 
8, or other sounds, 
ce: Slack’ of the 


world has a tremendous basic 
acoustical value to add to the 
mechanical talking-film devices. 
Theatres not so fortunate will 
have to spend a great deal of 
money to acquire the fundamen- 
tals of good hearing, otherwise 
the talking films will screech or 
echo. 
Built in Bond 

“In the (insert the name of 
your theatre) acoustical per- 
fection was assured before the 
doors were opened to the public. 
A $50,000 bond was posted by 
architects and builders to assure 
it, and before the theatre was ac- 
cepted. by the owners, tests were 
made to establish acoustical ex- 
cellence beyond any doubt. 

“Recently Mayor (name your 
mayor or some public citizen) 
spoke from the stage of the the- 
atre during a period when the 
house was empty. He was aston- 
ished at: the physical ease of mak- 
ing his voice carry. It would have 
been easier yet, had the theatre 
been filled.’ 

“According to (name your band 
leader) every performer appear- 
ing on the stage of (your theatre) 
remarks on the absence of vocal 
strain in projecting a song. 

“In the (name. your theatre) 
theatre, over $75,000 was spent 
on unseen sciences and engineer- 
ing deyices, to obtain that result. 
The public, however, merely takes 
it for granted, just as any modern 
miracle is quickly accepted and 
forgotten. Last year Lindbergh 
flew the Atlantic. He will be for- 
gotten when trans-atlantic flying 
becomes common... Acoustical 
perfection is not yet common, nor 
is it spectacular. That’s why the 
public knows so little about it, 
and appreciates it so slightly even 
when called to attention. But if 
you remember theatres and public 
auditoriums of a score or more 
years ago, when imperfection of 
acoustics was the rule, you un- 


HUEAUEUECUESUEOGEERAECHOGUEEGOCHEEDPEGROGGHEROEUEOEUOEEOUEEEEOGEEDES 


doubtedly reeall that ‘‘acoustics”’ 


was a frequent topic of conversa- 
tion because many public events 
were made vile by the absence of 
any remedy for echo, extraneous 
noises, and vibrations.” 


PENNIES SERVE 


Manager Warren Irvin used 


3000 new pennies to excellent ad- 
vantage 
Dix in ‘“‘Easy Come, Easy Go’’ at 
the Publix Carolina Theatre, Char- 
lotte, N. C. A tie-up with one of 
the largest banks was responsible 
for the bank sharing expense of 
giving 
| tained new pennies 
about the picture. 


in advertising Richard 


out envelopes. that ~con- 
and copy 


NEED SHOCK 
METHOD FOR 
“TALKIES” 


(Continued from Page One) 
B). In addition to these ads, I 
analyzed and studied your 
LATEST FROM PARIS AD’ 
Record campaign. I ask you in 
all fairness, is there anything 
shown or said in the enclosea 
advertisements which would 
lead me or anyone in the 
Home Office to believe that 
your reaction to Vitaphone is 
other than that it is merely an 
incidental part of your enter- 
tainment? 

“Fake the public reaction to 
the significance of the type of 
advertising which is suggested 
by enclosures A and B; what 
will that reaction be? Well, 
you will have to agree with me 
these ads convey the idea and 
suggest that the major thing 
your theatre is selling, is THE 
LATEST FROM PARIS. In- 
stead of SHOUTING Vitaphone, 
you merely whisper it. 

“It is not this one week I am 
fearful of. Don’t you see that 
these enclosed advertisements 
hurt, rather than help your 
operation? They undersell 
your Vitaphone policy. I confess 
I do not understand it. If you 
felt about Vitaphone as every 
executive in the Home Office 
feels, then you could neither 
sponsor nor permit ads of this 
character to be published. 
And I am fearful of the ads, 
because either you have not 
caught the spirit and possibil- 
ities of Vitaphone as a policy, 
or else you are being mis- 
directed or unfavorably ‘in- 
fluenced by someone. 


“To put the same thought to 
you more practically: Why 
should your Theatre do any 
business with a featured film 
like THE LATEST FROM 
PARIS in competition with the 
show at the opposition thea- 
tre? Your ads create the im- 
pression—they sell the public 
merely THE LATEST FROM 
PARIS in competition with the 
de luxe unit opposition. Now, 
in reality you are not bucking 
the opposition show with mere- 


ly a Norma Shearer featured | 


film. You have Vitaphone | 
presentations. You too have 
four or five acts of singing, 
talking, dancing and musical 
instrument novelties. And you 
have the psychological appeal 
of this new form of entertain- 
ment, which in itself eclipses 
the opposition form of enter- 
tainment, if you will sell it. 


“The more I study this cam- 
paign of yours, the more mysti- | 
fied I am; your’ entire sales 
plan, your reaction to Vita- 
phone and to the acts, and the 
possibilities of the program, 
are so “‘passive,’’ as compared 
with every other. Vitaphone 
policy we are now operating. 

“Tt is one thing to criticize, 
and another thing to give you 
some constructive help. Well, 
Mr. Bush has sent you all the 
Vitaphone manuals we have 
published to date. If you have 
studied these,. you have seen 
specimen advertisements which 


from you, which sponsored this 
letter, you sent in a copy of a 
double page co-operative 
spread. This spread is a tie-up 
with Mother’s Day. It empha- 
sizes this festivity, and your 
ad selling DRUMS OF LOVE 
with Vitaphone again inci- 
dental, is one of the conspicu- 
ous ads of this spread. 

“If you were living, breath- 
ing, and thinking Vitaphone, 
and reacting as every executive 
in New York has reacted, your 
double-page spread would not 
have been Mother’s Day, nor 
DRUMS OF LOVE,—it would 
have been a VITAPHONE 
PAGE. And your major cap- 
tion would have been “THE 
WORLD’S NEWEST AND 
GREATEST FORM OF EN- 
TERTAINMENT,” or some- 
thing similar. Please note the 
Vitaphone page enclosure G. 
Please note the enclosures 
which are numbered 8, 9, 10, 
11—reproductions of a four- 
page co-operative section sell- 
ing Vitaphone and the Vita- 
phone policy out in Wichita. 

“Now, I regret that I have 
to write you such a long let- 
ter. It takes my time and it 
takes your time. But there is 
a good reason for this letter, 
which I take for granted you 
will read thoroughly, and I 
want you to know the reason. 

“Many of us are responsible 
for the success of the Vita- 
Phone policy at your theatre. 
As far as advertising is con- 
cerned, I am responsible. Fur- 
thermore, I take interest in 
you, and feel somewhat respon- 
sible for your success. This 
responsibility is involved, be- 
cause no one is trying to dom- 
inate policies re campaigns. 
Your district manager is cer- 
tainly responsible for his dis- 
trict, and your city manager 
also has responsibilities. 


“Well, as far as I am re- 


campaigns, as I view the situa- 
tion from New York, you are 
off on the wrong track, and it 
is my responsibility to try to 
put you on the right one. You 
are less successful with your 
Vitaphone, comparatively, than 
anyone else, an instance which 
a number of features contribute 
to. But you owe it to yourself, 
to me and to this department 
te see that none of our execu- 
tives can attribute this lack of 
success. to advertising which 


pression that Vitaphone is 
some trivial addition to your 
Theatre program to bolster up 
featured pictures. 

“T would like an acknowledg- 
ment of this letter, and I in- 
struct you to SELL Vitaphone. 
I should say devote at least 
two-thirds of your advertising 
activities to Vitaphone. For 
the present, unless you get 
some UNUSUAL feature, the 
feature is incidental. And re- 
member, you are not only sell- 
ing a number of Vitaphone 
acts; the proper sale of these 
acts as they change each week 


sponsible for your advertising | 


merely creates an incidental im- | 
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NAME RUBIN 
EXPERT FOR 
“TALKIES” 


Exhibitors Daily published an 
interesting story about Harry 
Rubin, Chief Projectionist for the 
Publix circuit, who was recently 
placed in charge of the technical 
direction of talking film devices 
for Publix theatres. 

Says the Daily: 

“Nothing short of perfection on 
the screen is Harry Rubin’s chief 
hobby and he is continually seek- 
ing to improve the artistry of pic- 
tures through beautiful novelty 
effects in screen lighting. Besides 
an‘artist in projection, he is one 
of the finest types of executives ir 
this business. 


Harry Rubin 


“Starting in the film business 
posing as an Indian statue for-ex- 
ploitation in a theatre lobby in 
1904, he soon got inside the thea- 
‘tre, becoming a projectionist. 
,Then until 1908 he held jobs with 
various roadshow companies, at 
which time he went to work for 
‘the Cameraphone Co. Rubin fol- 
lowed this with a series of jobs in 
jeuttmg and editing features and 
|developing his technical knowl- 
‘edge. 


| “All this was but a prelude 
ileading up to the present scope of 
‘his work with Paramount Fa- 
mous-Lasky whom he joined in 
; 1917 as projectionist at the Rialto 
Theatre. In short time, he was 
promoted to supervisor of projec- 
ition at the Rialto, Rivoli and 
Criterion. When the Publix Cir- 
cuit was formed, Rubin’s work 
broadened out to include laying 
out new projection rooms and in- 
stallation planning, and the Para- 
mount Theatre and building is a 
good example of his work. 


are items which contribute to 
the proper selling of Vitaphone 
as a policy. 

“Sell your Vitaphone policy! 
Wake up to the fact that you 
have the greatest thing in your 
town! You have! And you 
have an opportunity now which 


are not only examples that are 
being used all over the circuit, 
but I don’t see how you could 
have looked at these advertise- 
ments without realizing that 
where the circumstances call 
for it, our Vitaphone acts are 
given maja’ attention in our 
advertising campaigns, and the 
featured pictures minor atten- 
tion. 

“T am going to enclose some 
advertisements which are by 
no means criterions of perfec- 
tion, but I want you to notice 
how the other Theatres, ad- 
vertised the Vitaphone acts, the 
featured picture merely in- 
éidental. The operation re- 
ferred to cannot be compared 
with yours, and at this house 
the featured picture is given 
considerable attention. But 
you will please notice how the 
acts are played up to, en- 
closures D, E, F. : RRS 

“In the material receive 


you will not have later when 
the opposition Theatre too is 
equipped with Vitaphone. Re- 
gardless of other competition 
in your city—in modern enter- 
tainment you are about five 
leagues ahead of everybody 
else. But the campaign I re- 
ceived today shows no realiza- 
tion of the fact, or at least no 
attempt to make the general 
public think that way. Get 
busy! ‘The Newest and Great- 
est Form of Entertainment’’,— 
“The Modern Miracle’. Pub- 
lish these and similar catch- 
lines, associating it with your 
theatre’s signature cut in every 
ad,.large and small. Play up 
your acts! Give Vitaphone 
first attention in your readers 
—not last. Remember first at- 
tention carries the most weight, 
the most emphasis, 

“Tf you get out pages that 
a Vita- 
f we are 


“You will find Harry Rubin a 
very likable chap of thirty-seven, 
who was born in New York, is now 
married and is a member of the 
Masons, several Square Clubs, Mo- 
tion Picture Engineers and the 
American Projection Society.” 


Pioek for Cans 


Manager F. J. Miller profit- 
ably used a large beaverboard 
cut-out painted to’ represent a ° 
clock in his lobby -to advertise 
Elinor Glyn’s ‘‘The Mad Hour” 
playing at the Publix Modjeska 
Theatre, Augusta, Ga. 


——— ss 
not directing you properly and 
not giving you’ enough ‘help, 
wire mer ¢all upon us prompt- 
ly for more information. And 
I want you to remember that 
the writer has responsibilities 
in association with your Vita- 
phone advertising which must 
be considered in connection 
with any policies of advertising 
that are directed to you 
locally.” 
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WANGER TO 
BE BOSS OF | 
“TALKIE I 


The Paramount Long Island stu- 
dio, now being equipped for the 
recording of talking pictures, will} 
be ready to shoot within 60 days. | 

Walter Wanger, general mana- | 
ger of production for Paramount, | 
will be in charge. 

Johnny Butler, Paramount ex- 
ecutive in New York office and 
former Long Island exec, will be 
executive manager of the Long Is- 
land studios. 


The matter of executive control 
of the Long Island studios was 
settled Friday at a conference held | 
in the home of Adolph Zukor and 
attended by Jesse Lasky and other 
Paramount heads. It was decided 
at the conference. from the yeport, 
that. all sound device recordings, 
whether dialog or sound, would be 
co-ordinated through the genera 
manager. 


Mr. Wanger’s former show 
perience, gained through. his 
nection with the stage h 
entered pictures, made his sele 
tion imperative in view of the 
similar requirements necessary for 
a talking picture executive. 


PUBLIX OPINION, WEEK OF JUNE lirn, 


GENE DENNIS ON PUB- 
LIX ROUTE WITH 
~ PERCENTAGE 


Gene Dennis, the wonder girl 
from Kansas, has been booked to 
do her mental observation and 
thought in the Publix houses for 
26 weeks. 


The engagement opening was at | 


Palace; Dallas, June 2. 


Miss Dennis is to have a special 
press agent ahead and back. She 


lwill also give morning. matinees 
| exclusively for women. 


She is on 
a guarantee and percentage. 


'Santley New Unit Producer 


Publix will revise its unit rou- 
tine late this summer, or early in 
the fall, by producing ‘‘book” pres- 
entations. 

The circuit has engaged Joseph 
Santley of the act of Santley and 
Sawyer for that purpose. He joins 
the production départment July 1. 

Santley will stage two of the 
“story’’ units as a trial. It’s. the 
well dressed tab idea which Publix 
heads have been turning over for 
some time. 

Whether the stage bands will be 
kept in the pit for these presenta- 
tions has not been determined. 


City Commissioners 


I 


sir Knights pew. G 


sare all 


| x 


m the Rivera then 


‘CRAWFORD TO START 
PUBLIX ORGAN SCHOOL 


Jesse Crawford, ace Publix solo 
|organist, will start a school for 
Publix organists in New York Aug. 
| 1 and retire partially from theatre 
| appearances. 


In teaching the technicalities of 
ttheatre work, Crawford will devote 
| considerable of his instruction to} 
ishowmanship. It is known Publix | 
| desires to do away with the prev-| 
/alent community singing idea of} 
lentertainment. It will be one of | 
| Crawford's duties to show the boys | 


how to carry a straight solo. 4 


| Especially is community singing 
| not wanted in the Paramount, New | 
) York, although song slides are} 
/ flashed on the screen to enlighten 
/customers as to lyrics. Crawford | 
has been unfairly criticized at 
ltimes because he made no effort 
to encourage vocal response. Com- | 
munity singing is regarded as all | 
jright for many towns and neigh- } 
| porhood places, but in the metro- 
politan districts, some believe it 


has a cheapening effect. 


It is reported Crawford will | 
for | 


|shortly do 
| Movietone. 
organist to play for screen visual- 
ization. 


some numbers 


UNIT-SHOW BEAUTIES AID BOOSTER CLUB 


Harry Watts and Arch Baley of Omaha “Riviera” pull a nifty! 


} 
} 
) 


He will be the first | 


1928 


nena aa irons : 
KIDS SAFETY CLUB GETS SPAC 


Detroit Times loosens up for Kunsky-Publix, 


areca egagta 
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as nar the ogle as possible. ae : b alk he 
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CHINESE GIRL JOINS TOO 


Cartoonist Ad Carter today enlisted the services cf Anna tT 
wer Chang, Michigan Theater blues singe Sire ic the first Coinese 
jeader member of The Detroit Times’ “Just Kids Safety ub." When 
5 at Bre teft she performs in either New York or San Francisco she intends 


to start a Chinese club for the beys and gir's from the Orient. 


— Ole 
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Manager Ernest Morrison and a stereopticon machine 

good free advertising for the “Howard” in A 

He flashed the sign on half a dozen buildings af 
attraction the talk of the town at no 
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* ‘a collection of 
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m. You can boil. 
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ff in your news- 
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ing them directly, 
uff is all true. 
lal is sure-fire seed 
Prosperity, and you 
‘But don’t confuse 


(Sif you plant it. We 
"8 been success- 

ly times. 
ant it right. 


Newer than 


Way the latest song 
adway come di- 
h the great en- 

. srams of Publix 

eS, Music department 

IS great organization main- 


& staf of skilled arrangers, | 


0 sooner is a good “‘number’”’ 
€ musi¢ publisher’s presses, 
it is being re-orchestrated 
our entertainment in unique 
intriguing fashion; perhaps a 
trumpet added here, muted 
§ there or @ mellow saxo- 

background for soft blue 


blix Theatres Spare no ex- 
in the arrangement of their 
fl programs, either for the 
chestras or their stage bands 
ia] exclusive music is .writ- 
famous popular composers 
of whom, Dave Stamper, is 
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the whole 
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director 
artment 
Killed mu- 
of them 


» Milan, 
of them, 
European 
decorated 


arrangers 
in re-or- 
mbers for 
ns and the 
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purposes, 


It can’t 


1 COuntiess Ziegfeld 


PUBLIX 


The newest music is always 


| available, the latest hits, hot from 


the pubilisher’s presses are ar- 
ranged and orchestrated in most 
unique and intriguing fashion by 
a special staff of skilled arrangers. 

Several well-known composers 
are under contract, one of whom 
is Dave Stamper, whose sensation- 
al numbers have embellished 
Many a Ziegfeld Follies. 

A regiment of well-trained or- 
ganists of unusual ability is em- 
ployed. 


well-known recording artists. 

Jesse Crawford, 
Coast to Coast, is in direct charge 
of all organists and supplies them 
with his unique and novel organ 
arrangements. 


For your entertainment—all | 


the music from all the 
world 


ROM Algiers, the wierd music 
of the desert dancers, from In- 


dia haunting love lyrics, from the | 


South Pacific soft sighing melo- 
dies, from Italy, Germany, France, 


| Russia, the countries of Europe, 
the musical masterpieces of such 
great composers as Verdi, Puccini, | 


Schubert, Wagner, Tschaikowsky 
and Debussy; from America the 
beloved compositions of McDowell, 


Nevin, Victor Herbert and count- 


less others. 

All the music of all the world 
assembled in one great library, 
25,000 or more different musical 
compositions—valued at hundreds 
of thousands of dollars; a library 
so vast as to keep a staff of twen- 
ty people constantly busy cata- 
loging, re-editing, buying new 
numbers ($50,000 worth a year). 

This huge musical treasure has 
been gathered for your entertain- 
ment by Publix Theatres and from 
it are drawn the marvelous mu- 
sical programs and settings you 
hear in those theatres. 

Only vast resources could ac- 
complish this, and that is why 
Publix Theatres, and Publix 
alone, can really bring Broadway 
and the whole world of entertain- 
ment to 


Royalty could ask no more! 


Y IX thousand voices listened in 
‘p to—that the best two hun- 
dred—-may sing for you: 

Imagine six audition halls busy 
all day long where countless 
singers try out their voices; one 
man who alone listens to 3,000 
in the course of a few months, 
that from this array, the one hun- 
dred best be chosen for your en- 
tertainment. Me 

ine an organization with a 
ae or scouts constantly out in 
the field, traveling the United 
States over looking for new mu- 
sical talent, instrumentalists, 


vocalists. 


DON’T LET YOUR OPPOSITION SWIPE THIS ONE!! 


Indianapolis gets over a newspaper smash with a powerful idea. 


These organists are re- | 
|quired to undergo special school- 
ing and pass the most gruelling | 
tests before they are employed. 
Some of them have now become | 


famed from | 


OPINION, WEEK OF JUNE lirs, 1928 


¥ took pisbe om the 

rs s 

ced tis yor, 
ee 
band. 
>, Piediaiees Bappinese Week, 
Ukeebdiately upon’ takbe 
Cade 


eltisens 


e to. «bservel: 
hapaiuess, chekr endt: 


CITIZENSHIP THRILLS EX-CZAR’S 
MUSICAL PET! 


And a dozen news-feature syndicates grabbed this institutional stunt 
picture. If it lands in ydur jtetuspapers, send the clipping to Mr. Mores. 


NEW YORK—“‘No wonder America is a marvelous country!’’ 
grinned Boris Moros, when a|bevy of Allan Foster's dancing beauties 
at the Paramojint theatre buyied_him under an avalanche of kisses in 


celebration of his newly acquired eitizenship. Moros, composer of 
| “The Parade Of The Wooden) Soldiers” and other song hits, was once 
the musical pet of Czar Nicholas, and condictor of a symphony or- 
chestra in Petrograd. Now he’s associate general musical director for 
the 1200 Publix Theatres in America. Much of the special music 
played in the Publix theatres comes from the Moros pen. 
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E INSTITUTIONAL HUNCHES!! 


THIS IS THE 
STUFF THAT 
MAKES TALK 


Stage shows to dazzle you! 


BN dads Theatres possess the 
largest theatrical producing or- 
ganization of its kind, an organi- 
zation so perfect, and so vast as 
to be able to create each week, 
two musical revues, complete in 
their entirety; just think, 104 
small musical comedies a year— 
there is no similar producing or- 
ganization comparable with the 
Publix Production Department, 
the world over. 

To do this, Publix has secured 
the services of some of the best 
known revue-producers in the 
world. Among them, John Mur- 
ray Anderson, head of a well- 
known dramatic school, and of 
international fame as the pro- 
ducer of the series of revues 
known as the 2 Greenwich Village 
Follies; R. H. Burnside, former- 
ly head of the production depart- 
ment of the New York Hippo- 
drome, producer of many famous 
Broadway successes, including the 
great Fred Stone shows; Frank 
Catnbria, known throughout the 
country for the great stage shows 
he. created in Chicago; Boris 
Petroff, of the Russian Ballet, one 
of the most skilled masters of 
this form of dancing- and Slavic 
producing technique; Jack Part- 
ington of San Francisco, the dis- 
coverer of Paul Ash and origina- 
tor of the so-called “stage band 
policy.”’ 

These producers have a large 
staff of technically qualified as- 
sistants, and keep eight large re- 
hearsal halis in constant. use, 
viewing and rehearsing several 
thousand “‘acts’’ in a year’s time. 
They also have a complete scout- 
ing system, which employs a large 
field force constantly looking for 
new entertainment material, and 
checking “acts” they know about. 
As the largest employers of this 
kind of theatrical “talent” in the 
world, Publix Theatres are na- 
turally able to secure the best. 

A large scenic studio is busy 
night and day turning out scenery 
for the two productions which 
must be gotten out each week, be- 
side the settings necessary for the 
numerous “spot” acts employed 
in the theatres: Two of New 
York’s best ‘scenic designers are 
in charge of this department, 
creating the scenery for the pro- 
ductions from carefully checked 
and designed miniature sets made 
eXactly to seale. It ig estimated 
that the yearly expenditure for 
scenery alone is over $300,000. 

The largest theatrical costume 
company in the world is employed 
in creating costumes for the Pub- 
lix productions. These are de- 
signed by such. well-known crea- 
tive geniuses as Charles Le Maire, 


'Dorothy Tree and Herman Rosse. 


It is interesting to note that the 
annual shoe bill alone is in ex- 


‘| cess of $40,000 —the entire ex- 


penditure for costumes running 
into several hundreds of thou- 
sands of dollars alone. 


ae re renee neat nmeneennemnenremmenennnaes8 eee ranirerrsered 
(Continued from Column 2) 


Conceive if you can an army of 
of master-musicians headed by 
some of the most able directors 
and orchestral conductors and 
musical geniuses in the world; a 
man, here, who has been deco- 
rated by the Czar’s own hand; a 
man, there, graduate of a great 
Continental Musieal Conservatory, 
remembered for his musicianship 
in every European capital. 

Imagine a corps of skilled or- 
ganists, headed and supervised by 
the great Jesse Crawford. 

This is the musical organiza- 
tion of Publix Theatres; this is 
the reason why the music of these 
theatres is so infinitely superior; 
this is why Publix, and Publix 


alone can bring Broadway and - 
the whole world of entertainment 
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i Vol. II Publix Theatres Corporation, Paramount Building, New York, Week of June 11th, 1928. 1 
a “INSTITUTIONAL ADVERTISING AND PUBLICITY IS THE STUFF THAT KEEPS YOUR CUST(¢ 
| | SOLD FOR KEEPS!” —4..M. BOTSFORD 
i ‘ 6é ¢ 
1) “Leave no stone unturned to give Publix the DRESSED TO 
i high standing it holds in the world of theatres.” 
ang 
Bi ip 
: oye! f 
/ Publix © Opinion : 
| Published by' and for the Press Representatives and Managers of ! 
| PUBLIX THEATRES CORPORATION , 
| SAM KATZ, President 
fi / A.M. Borsrorp, Dr. Advertising Benj. H. SerKowicu, Editor 
| Contents Strictly Confidential. 
BI Strand Theatre, Dorchester, Mass, on June 3rd. Mr. A shwa: 
| ¥ 9 being transferred from the Lyric, Fitchburg to manage this thei 
ih 6é / The policy will be—double feature, two changes weekly 
A HE : oO or eeps. Thursday. Admission prices will be—Week day matin 
iit 10c, adults 20c, entire house. Evenings—balcony 20¢ rear ri 
RENEE GH 30c¢ front orchestra 40c ge we oe joe rays Pay vant price: 
: When you present an attraction for three or four days, or a as evenings with exception of children price of 10c. 
i week—you advertise it frantically and forget it when it gets It is the present plan to close this theatre on July 7th fen 


Hf i are thorough renovation during the summer, reopening on September 1st 
i well under way. Then you start all over again, campaigning 
Hf 


your next show. Which is exactly proper, but not sufficient. 
| The leavening salt of advertising is the institutional thought 


The Galax Theatre, Birmingham will be closed during the wee) 
of June 9th for reconditioning. Policy upon reopening will be forth 


you scatter thru each campaign. Conscientiously and persistently coming. 


accomplished your institutional advertising effort gets increas- Mr. M. F. Gowthorpe has been assigned to the Boston office ® 
| ingly good results. the New England Division to work directly under Mr. Fitzgibbon® 
The value of word of mouth advertising is unquestioned. 

! Let’s give our patrons a chance to talk. \To do it, we've got 

| to supply them with the facts to talk about and remember. They 

like to show-off how much they know about the theatre, its 
makeup, its secrets, its thrills, and its romanice. 

After they’ve seen a show, they'll talk about it. for a day, or a : 
week—and forget the show, unless it’s one of those “once-in-a-blue- | Feat — 
moon” sort of miracle-shows. But if you can implant in the public | = Oe Ft \ ORS 
mind the facts about your theatre, your organization, and your cir- 
cuit—you have started an endless chain of permanent talk. Institu- 
tional publicity and advertising matter lives and constantly benefits 
your operation, because it works for ALL of your attractions. 
Spot-advertising and publicity for a particular show benefits that 
one attraction only. 

The Home Office hopes soon to be able to issue some new 


Arrangements have been made to close the Crystal Theatr 
Daytona, Fla. effective after business May 26th. 


Coincident with the inauguration of the movietone policy in 
Washington Street Olympia, Boston,.on June 24th, the followin 
admission prices will prevail week days—-9:30 to 1 all seats 26¢, 14 
5, 1st baleony and orchestra 35c; 5 to 11, Ist balcony and orchestr 
*|150c; second balcony all day 25¢c; Saturdays 9:30 to 1 all seats 25% 
latter 1 p. m., 2nd balcony 30c; after 1 p. m., 1st balcony 50¢; after 

Manager John McKenna of the p. m., orchestra 60c. Sundays and holiday prices same as Saturdaj 
Publix Imp:rial |at Charlotte, S. C.| ter 1 PD. m. | 


got coin with this street-walker. Arrangements are being made to close the Lyric Thesten a 


, nna 
burg for the summer season, effective J 2nd. Mr, 
WHAT VITAPHONE paniawr, is ciparting: + the 5a office ay 28th, prior to takin 
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over the management of the Upham’s Corner Strand, Dorchester 6 
June 3rd, and Mr. Edward Haley, assistant manager at the | 
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aayege mis e , is Corner, Dorchester, will handle the Lyric, Fitchburg during the wee 
Institutional Manuals of Publicity and Advertising specimens con- By DIXIE LONGLEY jor May 28th. " aat 
tributed by every Publix Theatre. Digs Moines Tribune | ete aie 

Make up a scrap-book of your institutional effort during the| Talk about your spring tonics— | Mr. J. I. McKinney terminates his services at the 


next three months, and send it to Publix O pinion, to be incorporated 
into a Publix Manual for Institutional Advertising and Publicity 
that will benefit the whole circuit. Include photos of billboards, 
news-stories, ads, photos of posters, carbon copies of trailers, me- 
mos of good-will efforts! Your ideas will help others, just as the 
ideas of others will help you. 


The Clock Without Any Hands 


(Reprinted from “Rwolt Spotlight’) 

“The other day walking along the streets of the an- 
cient city of London I came across the most extraordi- 
nary window display. I will not describe all of it. I 
will only speak of the one thing which stood out more 
than anything else. It was.a clock without any hands. 
The pendulum was moving. |The works were in motion. 
Everything about this clock seemed to be in the very best 
of condition with one exception. Its face had the num- 
bers of all the hours. But no hands moved upon it. It 
was doing everything except indicating the time. And 
that was the one thing for which the clock had been 
made. I walked on past the window thinking. I was 
il not thinking of clocks. I was thinking of people. 1 
was thinking of people whose lives are full of motion 
and activity. But the motion never comes to anything. 
The activity never really works out in definite achieve- 
ment. ‘They are like clocks without hands. Then I 
thought of the people who with all their fully occupied 
days and hours miss the very purpose for which they are 
in the world. You can hear the “tick,” “tick,” “tick” of 
their lives. But you can never tell the time from them. 
Their lives are as empty of moral and spiritual meaning 
as a clock without hands. They are wound up, they are 
running. But they never indicate the hour. The people 
who tick but never keep time are a part of the waste ma- 
terial of the world.” 


age old !sulphur and molasses beat the Capitol Theatre from that date on. 
mile for making you forget that onseecaeemenicememee 
‘ret: di kinsterestea feeling that 80 | Joseph Evans, organist, succeeds Edgar Ford at the 
ingidiou sly creeps upon us all|tre, Tampa, Fla., on June 8th. Mr, Evans was fe 
about this| season of the year. | Kirby Theatre, Houston Texas. 
took thhe cure, and liked it. I} os ae 
aan fa itba to the Des Moines| With the closing of the Lyric Theatre, Fitchburg on 
Theatre and Manager Levine took | Mr. Edward Haley, who was acting manager, reported to the 
me into the projecting room with| way Theatre, Chelsea, relieving Mr. Kayes. Mr. Kayes in 
the idea of explaining the work-| being transferred to the Temple Theatre, Houlton, M 
ings of this modern wonder. He) Levangia, who has resigned. 
was Itind |jenough to describe in 
detail/ all the mechanical operation Chas. S. Morrison is appointed Assistant District 
of thé Vitalphone, and the expense Florida, under Mr. Clark, effective June 10th. Mr. W. Bi Diloy 
conniseted \with the installing of being relieved of this assignment to handle a special 
all tlhe newt apparatus (that item | the immediate present. , 
was appalling). He spoke all of | snaerintnsisnti eset n oh 
the ‘technical names for the differ- Effective with the closing of the Marlowe Theatre, Jackson Wi 
ent parts of\the machinery, names the exception of Saturdays, on May 2ist, Mr. Robert A. ipson Ww 
that; it would! be impossible for me | transferred tg the Strand, Birmingham, as Assistant M 
much less try to ; 
pasis on to |\you. After hearing a a ER RTs Ir os ny 
abot acousitics, projectors, the} We have all idealized to a cer- bers, seeing just how 
ne for lights, curtains tain extent our screen favorites, his individual inst 
my mind was mak- have wondered just what sort of|time I felt quite lost 
ing) as many\ revolutions as the | voice he or she has. With the| music coming seemin 
machine and I de-| Vitaphone it is now possible not| where, but I think I 
\ be easier for me to | only to see the beauty and grace | enjoyment from the 
assemble tea th Ford than to of the admired one, but to hear, ture than from the 


Vitaphone has cod-liver oil and the pve Ga., on June 9th. Mr. J. H. McKoy will pe 
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try to write that phase of the the natural tones, the inflections,|tra, as I had nothing to @l 
Vitaphone. So § am. going to leave | pronunciation, articulation and) my attention. 7 
tlae “Why it does it’’ and “how it| modulation, thus helping us to! Al Jolson carries 
does it” to your own imagination. /know him more Antimately. We ticular appeal 

I/ know if every, one of you could | are all more or less prone to judge} “The Jazz Singer.” 
lope fort\unate enough to see all that ' an individual by his voice, |even close your eyes to 
was mee you would still marvel. The program that Vitaphone of- inimitable Jolson. You 


with mie at the wonders of it. fers is so varied that even the ‘wide-eyed and none 
Rem¢mbering | Conrad Nagel|most discriminating must be will be lost. His 
when hie was at one time a mem-) pleased with at least a part of the | fectly formed, his y 
ber of \the Princess Stock Com-/entertainment. Certainly there is surges to the strains of 
pany, I forgot epmpletely that I}as much to be seen and the dan-| my” songs he has m 
was listening only to the repro- cers are assuredly of the best. Then The patter of his 
ducticin of his voice when he was for the lover of grand opera and) cla of ands ¢ 
flashed on the serjeen and started | classical things, grand opera divas ly on an in al ; 
rh fascinating as. 


ee: 
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to talk. It sounded so like him. 
It seems almost urjcanny that we|symphony orchestras will be 
can git and listen\to the voices} brought to this city. 

of out favorite artists and have it; I wonder if any of you who have 
so lif'e-like that we must pinch seen and heard the Vitaphone 
purse)lves to 'ize\ we are only | missed counting the pieces in the 
seeing; life i pho\tographs and | orchestra pit during the intermia- 
eproductions of|sion? I did, I always find my-| oth 
self watching the different mem-|!: 


will be heard, philharmonic and 


—Dr. LYNN HAROLD HOUGH. 


